SHEPHERD UNIVERSITY

DIVISION OF HEALTH, PHYSICAL EDUCATION, RECREATION & SPORT

FALL 2008

RECR 226-01
   Sports Marketing, Promotions and Fund Raising

Instructor:
Assistant Professor Mrs. Stacey M. Kendig



skendig@shepherd.edu


Class Time:
MWF 12:10 – 1:00 p.m.

Location:
Butcher Center   room 114

Phone:

304-876-5384

Office Hours:
Posted outside of office

Text/Resources:

Course Objectives:

Students will be able to:

*Learn sports as a dynamic and challenging enterprise

*Understand consumers, markets, products, goods/services and sponsorships

*Learn strategies that will help explore and implement new ideas

*Learn how to move from the idea stage to the action stage

*Learn how to take advantage of competitive forces

*Research, plan and develop a Marketing/Promotional package for a sport product or event

Course Requirements:

Students are expected to complete a marketing strategy project on a sporting event or sports product of their choice.  Students are expected to complete all class assignments, worksheets, and projects.

Marketing Strategy Project/Final Project
50%

Commercial Ad/Promotion: Mid-term 
20%

Assignments/In-class worksheets,

 
Attendance and class participation
30%
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